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General overview 
  
Tourism is considered to be one of the most promising industries in Kyrgyzstan.  The Kyrgyz 
government has identified tourism as a priority sector for its development program. Nevertheless, 
currently the tourism sector contributes only 4% to Kyrgyz gross domestic product, supplying some 
$150 million in 2007, according to official statistics. 
  
Kyrgyzstan draws most of its tourists from neighboring post-Soviet countries like Kazakhstan, 
Uzbekistan, and Russia. Tourists from Kazakhstan constitute the biggest proportion of foreign 
tourists in Kyrgyzstan, comprising over 60% of all foreigners recently coming to Kyrgyzstan.  
However, in 2008, Kazakhs were only 56% of recorded tourists. 
 

  2005 2006 2007 
2008 

9 months 

Total   319,303    765,850    1,654,089   1,421,610  

Kazakhstan   150,904    479,119    1,125,214      795,982  

Uzbekistan     49,376      95,091       283,396      370,203  

Russia     32,001      83,438       118,614      117,263  

China     15,747      18,681         20,201  n/a 

Turkey      9,362       9,981         17,065  n/a 

USA     11,727      12,772         13,775        10,830  

Source: National Statistics Committee, State Agency for Tourism 

Table 1. Number of foreigners/tourists coming into Kyrgyzstan, 2005-2008. 
 
Most tourists arriving to Kyrgyzstan are believed to visit the country’s premiere resort area – Lake 
Issyk-Kul.  Although there are no official data available, industry experts estimate that 60-70% of 
tourists to Kyrgyzstan visit the Issyk-kul resort area. Nearly 75% of all rooms for accommodation 
are concentrated in the Issyk-kul resort area. Peak tourist season is generally considered to be July 
and August.  The occupancy rate at Issyk-kul resorts usually reaches 100% during these two 
months.  During the rest of the year, occupancy is almost zero and many resorts close.  Exceptions 
include some health facilities and a couple of resorts offering new winter services. 
 
Other tourist destinations are found in picturesque mountainous areas like Arslanbob (near 
Jalalabad), Ala-Archa (near Bishkek), and elsewhere. 



Types of tourism 
 
Tourism industry experts identify four primary types of tourism in the Kyrgyz Republic: recreational, 
adventure, “Silk Road” tourism and business tourism. 
  
Recreational tourism is typified by lakeside resorts and beaches alongside Lake Issyk-kul, and 
contributes a significant share of tourism sector revenues.  
 
Adventure tourism includes hiking, mountaineering, horseback riding, hunting, and similar 
activities. This type of tourism is becoming more and more popular now both among foreign 
tourists and the local population. 
  
“Silk Road” tourism is for those tourists who are traveling ancient trade routes linking Uzbekistan 
with China. 
 
Business tourism encompasses visitors coming to Kyrgyzstan business or conferences as well as 
“shop tourism,” which includes traders working at various local markets. 
 
Tourist attractions 
 
Lake Issyk-kul 
Lake Issyk-kul is considered to be the main tourist attraction in Kyrgyzstan.  Lake Issyk-kul is an 
alpine lake, which does not freeze in winter and is salty.  The Issyk-kul area has over 300 resorts.  
Many resorts were built during the Soviet era, but some have arisen in the past decade.  It is a 
popular resort destination both for local and foreign tourists. 
 
Mountains and nature 
According to a 2006 survey, natural attractions are the main reasons for tourists from outside the 
former Soviet Union choosing to visit Kyrgyzstan.  Over 90% of Kyrgyzstan is mountainous.  
Mountain sports are becoming more popular, as more and more tourists come to Kyrgyzstan for 
affordable skiing, snowboarding, mountain climbing, paragliding, etc.  There is much potential for 
expanding infrastructure for these recreational activities. 
 
Cultural heritage 
The Kyrgyz people have historically been nomads.  Their nomadic heritage is a new type of tourist 
attraction for those who want to experience how Kyrgyz people lived many years ago as well as 
learn about local traditions and customs.  Community Based Tourism (CBT) groups have evolved 
through the assistance of different international donors.  This development has helped some 
poorer rural Kyrgyz communities learn to be more tourist-oriented and offer a certain level of 
customer service.  
 
 
 
 



Trends and recent developments 
 
The tourism sector continues to develop.  The number of hotels and recreation facilities has been 
growing steadily for the past 3 years at an annual rate of around 10%.  Overall airline passenger 
traffic has increased by 70% for the period of 2003 through 2007.  The number of foreigners visiting 
Kyrgyzstan has been increasing steadily for the past few years (see Table 1).  
 
Lake Issyk-kul 
The main tourist sector developments have been concentrated in the Issyk-kul resort area, where 
numerous new resorts have been built or renovated.  Most developments have targeted wealthy 
groups of tourists who could either afford to buy a property at the resort, or pay a significantly 
higher premium for a new luxurious accommodation in contrast to old Soviet-style rooms which 
lack common amenities.  Hotel prices have grown rapidly, reaching prices found in other famous 
international tourist destinations, but without the requisite level of service.  In summer 2008, 
average rates in upper-scale resorts at Issyk-kul for two people were $170/night, ranging from as 
low as $60/night to $350/night.  Lower rates were more common in older resorts, while highest 
rates applied to newer resorts. 
 
New resorts at Lake Issyk-kul primarily consist of cottages and apartments, which are then sold to 
private individuals.  This concept has become very successful.  However, the recent global financial 
crisis has significantly diminished demand for such properties.  Property developers are 
experimenting with new options for their investments, to include time shares.  Time shares are 
new to Kyrgyzstan, and time will show how successful this concept will be.  Newer resorts offer 
more amenities and entertainment.  Newer resorts like Karven 4 Seasons, Karven Issyk-kul, Raduga 
1 & 2 and Ak-Maral feature outdoor and indoor pools, bowling, tennis courts, basketball 
playgrounds, spa salons, and other facilities.  
 
Even though there has been significant development in the Issyk-kul resort area, no international 
hotel chains have established operations in the area.  This is likely because of the very short tourist 
season. 
 
Bishkek, the capital   
Bishkek, the capital of Kyrgyzstan, is a city of approximately one million people, and is the main 
starting point for most tourists coming from abroad.  It has an international airport, railway station 
and two major bus stations for auto transportation.  Bishkek’s hotel sector is relatively small, but 
does have one internationally known chain, Hyatt, which opened its property in 2001. Several other 
nicer local hotels and numerous guest houses have been opened in the past few years.  But as one 
industry expert noted to Embassy, the market might easily reach a saturation point in the near 
future, unless the government takes serious steps in attracting tourists from far abroad by 
improving the infrastructure of existing tourist destinations, creating new places of interest, and 
bringing the country to a conceptually new level in the world tourism industry.  Current annual 
occupancy rates for larger hotels range between 50-60%.  
 
 



Mountain tourism 
Hiking, skiing, snowboarding and paragliding are a few examples of what type of mountain sports 
exist and are developing in Kyrgyzstan.  Bishkek’s close proximity to several mountain skiing resorts 
makes it convenient for short-term and long-term tourists (foreign residents) to enjoy skiing or 
snowboarding without going very far, and without a need to book a separate hotel.  It has become 
very common for Bishkek residents to drive to a ski resort in the morning and come back before 
dark.  The natural beauty of the mountains, the abundance of snow and affordable tickets attract 
more and more tourists every year, even though the ski resort infrastructure needs further 
development and improvement. 
 
Investments 
 
Foreign direct investment (FDI) in the Kyrgyz tourism sector has been increasing for the past few 
years, but may be impacted negatively in 2008 and in the immediate future due to poor global 
economic conditions. 
 

  2003 2004 2005 2006 2007 

Total  $6,419,000   $7,840,900   $7,231,100   $11,223,200   $16,174,100  

CIS Countries  $1,832,100   $2,541,900   $2,336,000   $  3,442,000   $11,366,100  

     Kazakhstan  $   353,800   $1,777,400   $1,556,700   $  2,962,200   $10,655,500  

Non-CIS Countries  $4,586,900   $      5,299   $4,895,100   $  7,781,200   $  4,808,000  

     USA  $2,769,600   $4,586,400   $4,019,600   $  4,468,400   $  3,674,600  

Source: National Statistics Committee 

Table 2. FDI in Kyrgyz Tourism Industry, 2003-2007. 
 
The primary source of FDI in the Kyrgyz tourism sector in 2007 (Issyk-kul region for the most part) is 
Kazakhstan, which provided almost 67% of all FDI.  The Issyk Kul region attracted most of this 
investment capital.  According to the National Statistics Committee, the United States is the second 
largest investor in the tourism sector. 
 
Problem areas 
 
The Kyrgyz tourism sector has not developed to its potential. There are many things that can be 
improved, and a lot of them can be improved rather quickly. While road conditions are a big 
problem for the entire country, the 2006 survey revealed that foreign tourists especially disliked is 
the level/quality of service and customs procedures when entering the country.  
 
Other problem areas include the condition of tourist accommodation and recreation facilities.  This 
problem affects many Issyk-kul resorts as well as numerous other tourist destinations around the 
country.  The short summer season makes it difficult to sustain a business throughout the year, and 
inhibits  further private investment to improve current facilities. 
 
Another problem is that foreign companies are not allowed to own land in Kyrgyzstan.  They can 
have a maximum of 20% share in any Kyrgyz-foreign joint venture involving land ownership.  This 



law creates huge hurdles for potential investors to enter the market for medium- to large-scale 
projects.  Lack of transparency in distributing land property rights is another issue that foreign 
companies face. 
 
While the Kyrgyz government has been successful in advertising Kyrgyzstan to Kazakh and Russian 
tourism agencies, which could be credited with increasing the flow of tourists from these countries, 
it still lacks good marketing in Western Europe countries and the USA. The Kyrgyz State Agency for 
Tourism started an annual Santa Claus festival, after a media article identified Kyrgyzstan as the 
best logistical point for Santa to reach the world’s main population centers.  This festival is aimed at 
attracting more tourists from Western countries. 
 
Opportunities 
 
Considering the relatively underdeveloped state of the Kyrgyz tourism sector, a number of 
opportunities exist, both short-term and long-term, for US companies.  
 
General opportunities 

 Professional training for service personnel 

 Western management services 

 Investment projects in poorly developed and abandoned resorts, both winter and summer, 
for further renovation, reconstruction, development, and management 

  
Privatization projects 

 Airport in Tamchi, Issyk-kul region 

 Two resorts at Issyk-kul lake, currently held by the state-owned Kyrgyz railroad and the 
Ministry of Transport and Communications 

 
Useful Contacts 
 
Kyrgyz Association of Tour Operators 
42/112, Isanova str., Bishkek city 
Kyrgyz Republic 
Tel/Fax: (+996) 312 213664 
E-mail: admin@kat.kg 
Web. http://www.kat.kg 
 
Association of Issyk-kul Resorts 
Chairman: Akjoltoi Nasirdinov 
Cholpon-Ata, Kyrgyzstan 
Tel. +996 3943 54023 
Tel. +996 3943 54071 
 
 
 

mailto:admin@kat.kg
http://www.kat.kg/


State Agency for Tourism under Kyrgyz Government 
Director: Turusbek Mamashov 
106, Chui ave. 
Bishkek, Kyrgyzstan 
Tel. +996 312 62 05 35 
Fax. +996 312 62 37 65 
Web. http://www.kyrgyzstan-tourism.com 
 
Hyatt Regency Bishkek 
191, Abdrakhmanova st. 
Bishkek, Kyrgyzstan 
Tel. +996 312 661234 
Fax. +996 312 665744 
Web. http://bishkek.regency.hyatt.com 
 
Silk Road Lodge 
229, Abdymomunova st. 
Bishkek, Kyrgyzstan 
Tel. +996 312 32 48 89 
Email. reception@silkroad.com.kg 
Web. http://silkroadlodge.kg 
 
US Embassy Bishkek 
Artyom Zozulinsky 
Commercial Section, US Embassy, Bishkek 
Tel. +996 312 55 12 41 ext. 4403 
Fax. +996 312 55 12 64 
Email. ZozulinskyA@state.gov 
Web. http://bishkek.usembassy.gov/commercial_section.html 
 
 
Disclaimer: The information provided in this report is intended to be of assistance to U.S. exporters. While we make every effort to 
ensure its accuracy, neither the United States government nor any of its employees make any representation as to the accuracy or 
completeness of information in this or any other United States government document. Readers are advised to independently verify 
any information prior to reliance thereon. The information provided in this report does not constitute legal advice. 
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